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Abstract 

 
Introduction 

The introduction of the World Wide Web (WWW), 25 years ago, has considerably altered the manner in 
which people obtain information. Soon after the introduction of the WWW, it was evident that traditional 
browsing was totally insufficient for internet users to locate the information that interests them. This need 
was covered with the development of search engines. 

 Today, search engines play one of the most important roles in disseminating content. Search engine 
optimization (SEO) is a collection of strategies that improves a website's presence and visibility on a search 
engine's results page (SERP). In other words, the higher and more frequently a site appears in search 
results, the more visitors it will receive through the use of search engines. The importance of SEO can be 
understood by the fact that many web sites today receive the majority of their web traffic through a 
search engine's organic results. 

The methods that SEO includes can be divided into four major categories: keyword research/selection, 
search engine indexing, on-page optimization, and off-page optimization. On-page optimization includes 
the management of all factors associated directly with someone's website (e.g., keywords, appropriate 
content, and internal link structure), while off-page optimization includes all the efforts made away from 
the website such as link building or social signal strategy. 

Undeniably, the world of search engine optimization has changed and evolved drastically over the years 
with a shift away from traditional ranking factors towards deeper analysis, and factors such as quality, 
multi-form content, and social signals. However, even though SEO has changed a lot, it remains an 
important part of any digital marketing strategy. 

This special issue is soliciting theoretical and case studies contributions, discussing and treating 
challenges, state-of-the-art technology, and solutions on search engine optimization, including, but not 
limited to, the following themes related to SEO: Theory of SEO, different types of SEO, SEO criteria 
evaluation, search engines' algorithms, social media and SEO, SEO applications in various industries, SEO 
in media web sites, etc. Through invited and open call submissions, a total of five excellent articles have 
been accepted, following a rigorous review process that required a minimum of three reviews and at least 
one revision round for each paper. 
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Search engine optimization (SEO) 

 

Literature review  

The first paper, written by Christos Ziakis, Maro Vlachopoulou, The 

odosios Kyrkoudis, and      Makrina Karagkiozidou [1], identifies the main factors that affect the 

ranking of a website in the  search engines’ results in order to provide enterprises and freelancers

 with a guide on the best     

techniques to maximize a website’s position in search results. The paper consists of two parts. 

The first part performs a literature review through a collection and    analysis of academic paper 

and the 

second part consists of research that was conducted manually using different phrases as case stud

ies. 

The second paper,written by  MinosAthanasios  Karyotakis,  Evangelos  Lamprou,  Matina  Kiou

rexidou,  and      Nikos  Antonopoulos  that aims to expand the current literature about  the SEO 

practices by focusing on examining, via the walkthrough method, the ways that news 

companies allow the users to comment on their online news articles. The study investigates an     

extensive sample of Greek, Cypriot, and international news websites.  

 

The third paper written by Cristòfol Rovira, Lluís Codina, Frederic GuerreroSolé, and Carlos  Lo

pezosa  [3]  investigates    academic  SEO  by  analyzing  and  comparing  the  relevance  ranking

  algorithms employed by various academic platforms in order to identify the importance of citati

ons  received  in  their algorithms. The authors  analyze  two  search 

engines  and  two  bibliographic  databases: Google Scholar and Microsoft Academic, on the one

 hand, and Web of Science and Scopus,  on the other.   

 

The fourth paper written by Andreas Giannakoulopoulos, Nikos   

Konstantinou, Dimitris Koutsompolis, Minas Pergantis, and Iraklis Varlamis have contributed     

the 

paper of the special issue. The purpose of this paper is to study the extent to which a university’s 

academic excellence is related to the quality of its web presence. The study deals with the websit

e quality and search engine optimization (SEO) performance of the most well‐

known university websites, using the Academic Ranking of World Universities (ARWU) Shangh

ai list as a base of reference.   

 

The fifth paper was written by Dimitrios Giomelakis, Christina Karypidou, and Andreas Veglis 

includes an exploratory study on the use of search engine optimization (SEO) in news websites. 



Purakala  

(UGC Care Journal) 

         ISSN: 0971-2143 

Vol-31-Issue-21-May-2020 

 
 

 P a g e  | 377  Copyright ⓒ 2020 Authors 

 
 
 

Through a series of semi-

structured interviews with SEO and media professionals at four  Greek media organizations, the 

study examines the familiarity of these news publishers with SEO  practices, including common  

trends and practices inside their own newsrooms, and the perceived  impact of SEO on journalis

m and news content.  

To make it a bit easy and convenient for the businesses search engine optimization came into 

place. SEO helps in displaying one's website first than others. It gradually helps in increasing the 

traffic to their website. Using keywords properly will help in increase of traffic and popularity to 

the website. SEO is needed for the development of a brand's website and online reputation. 

 

This article is a study of the need of Search Engine optimization in today's business world.SEO 

helps in improving website's position in search engine. SEO can be one of the most powerful 

weapon of a business In order to have its digital presence. It helps businesses to grow and 

innovate the existing channels.SEO is important as there are many ways to manipulate the search 

results. When websites try to manipulate it is low quality content, SEO comes into place. It 

ensures that such kind of manipulation is reduced up to a certain extent. It ensures a fair play. 

SEO is also cost-effective. Competitive industries tend to spend large amounts of money on paid 

website traffic. But small business who have a tight budget, SEO is a great way to drive qualified 

traffic to your site without directly paying for 

Which businesses need SEO? 

All kind of businesses irrespective of their capital, turnover or profits can use SEO. In fact, it is 

the best way to invest for visibility. If your SEO is constant, it will help your business to grow 

and succeed. SEO is not a one-time activity it is a continuous process. An SEO campaign can be 

changed or improved everyonce in a while to make sure that it keeps up with the changing 

algorithms of search engines. 

Today, search engines play one of the most important roles in disseminating content.                 

Search engine optimization (SEO) is a collection of strategies that improves a website’s presence

 and visibility on a search engine’s results page (SERP). In other words, the higher and more freq

uently a site appears in search results, the more visitors it will receive through the use of search e

ngines. The importance of SEO can be understood by the fact that many web sites today receive t

he majority of their web traffic through a search engine’s organic results. The methods 

that SEO includes  can  be  divided  into  four  major  categories: keyword ;research/selection, se

arch engine indexing, on‐page optimization,and off 

page optimization. Onpage optimization includes the management of all factors associated          

directly with someone’s website, While off page optimization  includes all the efforts made away 

from the website such as link building or social signal strategy. Undeniably, the world of search 

engine optimization has changed and evolved drastically over the years with a shift away from tr

aditional ranking factors towards deeper analysis, and factors such as quality, multiform content, 

and social signals. However, even though SEO has changed a lot, it  remains an important part of

 any digital marketing strategy.  This special issue is soliciting theoretical and case studies contri
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butions, discussing and treating  challenges, state‐of‐the-

art technology, and solutions on search engine optimization, including, but  not limited to, the fol

lowing themes related to SEO: Theory of SEO, different types of SEO, SEO  criteria evaluation, 

search engines’ algorithms, social media and SEO, SEO applications in various  industries, SEO 

in media web sites, etc.  

 

 

 

How to use SEO? 

1. Build an SEO-friendly site 

2. Content creation for the website 

3. Upload the content on the website 

4. Optimization 

Successful search optimization may require professional translation of web pages, registration of 

a domain name and web hosting that provides a local IP address. 

 

Observation 

 

On completing an extensive secondary research and literature review, the following conclusions 

can be made. 

● There is a direct relationship between SEO and Economic gains of the business. 
 

 

Research Gap 

● Research has been conducted extensively on the relationship between SEO and Economic 

gains of the business. This research shows how SEO affects the business. 
 

Conceptual Model 
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The Conceptual Model shows that SEO along with Internal and External factors play a huge role 

in the profitability of the business.  

 

Conclusion: 

On doing an extensive Secondary Research and Literature Review about the relationship between 

SEO and Economic gains of the business., it has been concluded that primary research on 300 

entrepreneurs conducted as a next step in order to test the correlation between SEO and Economic 

gains of the business 
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